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By Jeremy Jack 

CARBON FARMING—THE WHAT, WHY AND HOW 

 If you have picked up a magazine, received a 

box in the mail or watched the news during the last six 

months, you know that carbon is a hot topic. What is 

the big deal about carbon? Carbon dioxide is the most 

commonly produced greenhouse gas. Carbon seques-

tration is the process of capturing and storing atmos-

pheric carbon dioxide. It is one method of reducing the 

amount of carbon dioxide in the atmosphere with the 

goal of reducing global climate change. 

 The ag industry is buzzing with discussions 

about carbon farming. Information is coming from 

many different sources – farmers, retailers, sustaina-

bility organizations, the government, and more. We’ve 

been in discussion with Indigo to learn more about the 

growing carbon market – where the demand is coming 

from and how farms can benefit. Here’s what you need 

to know.  

 First, what is carbon sequestration? It starts 

with photosynthesis. Plants take in carbon from the 

atmosphere and transfer it to the soil. Carbon-rich 

soils come with many benefits, including a healthy mi-

crobiome and less need for synthetic fertilizer use. 

Farmers use sustainable practices, such as cover crop-

ping or reducing tillage, to increase soil carbon.  

 Second, what makes a carbon credit? The  

answer depends on the carbon program, but generally, 

one tonne of carbon sequestered in the soil equals 

one carbon credit. The carbon must be additional, 

meaning you must increase your soil carbon after you 

sign up for a carbon program in order to generate cred-

its. And, the carbon must have permanence, meaning 

the carbon will need to stay in the soil for a significant 

period of time, such as 100 years.  

 Finally, who is buying carbon credits? The short 

answer is “companies with sustainability commit-

ments.” Consumers are voting with their dollars in fa-

vor of companies who have sustainability commit-

ments, including those who factor carbon into the 

equation. These buyers are looking to purchase high-

quality carbon credits. Here, “high-quality” means 

these buyers can be sure that carbon was actually se-

questered and will stay in the ground long-term.  

 At Silent Shade, our mission is to “farm for the 

future.”  We do our best to anticipate and embrace 

new agriculture technology and practices for a healthi-

er crop and environment.  We’re making the most of 

this carbon opportunity by participating in the Indigo 

Carbon program. In doing so, we are not only working 

to generate carbon credits, but ensuring the health of 

our soils for generations to come.   



 

 

Elizabeth Jack 

TRUST U.S. COTTON 

 Today’s consumers, especially generation Z 

and millennials, want to know the story behind the 

products they buy. When it comes to their clothing, 

they are more likely to buy a product that was grown 

sustainably. Growing up in a digital age, these younger 

generations expect to see the data behind their pur-

chase, and likewise, brands and retailers want this in-

formation to provide to their consumer. 

 In 2019, the National Cotton Council an-

nounced the pilot of the U.S. Cotton Trust Protocol, a 

program designed to increase awareness and confirm 

that U.S. cotton producers are growing their crop in a 

sustainable manner.  According to trustuscotton.org, 

the U.S. Cotton Trust Protocol sets “quantifiable and 

verifiable goals and measurement to sustainable cot-

ton production and drives continuous improvement in 

key sustainability metrics.” Some key areas of sustain-

ability that the Cotton Trust Protocol measures and 

monitors include land use, water management, soil 

loss, greenhouse gas emissions and energy efficiency. 

Farmers interested in enrolling can go to trustuscot-

ton.org, and start by filling out the self-assessment.  

The total process of enrollment is simple and takes 

approximately two hours. 

 We are excited to be a part of the U.S. Cotton 

Trust Protocol.  Over the past thirty years on our farm, 

we have continued to improve our cotton practices in 

an effort to grow a more sustainable crop. We have 

been able to significantly reduce our water usage by 

employing surge valves and moisture meters. We have 

been reducing our carbon footprint and greenhouse 

gas emissions by transitioning from diesel well pumps 

to electric pumps.  We have decreased our use of ferti-

lizer and crop protection products by soil sampling and 

variable rate application. We have also increased our 

yields allowing us to grow more cotton on less acres.  

 We are not alone in our improvements, but are 

representative of cotton producers as a whole. The 

attached infographic, which came from Field to Mar-

ket: The Alliance for Sustainable Agriculture, shows 

how agriculture has made significant improvements in 

many of the sustainability metrics over the past 30 

years. The U.S. Cotton Trust Protocol will help to  in- 

crease awareness of the sustainable practices that we 

and many other farmers have been employing on their 

farm to assure consumers that they can trust the qual-

ity of U.S. cotton. 

 So far, the U.S. Trust Protocol has been suc-

cessful promoting U.S. cotton to brands such as Gap 

and Levi Strauss. Since 2020, more than 300 brands, 

retailers, mills or manufacturers have become mem-

bers of the U.S. Trust Protocol. It is always exciting see-

ing the agriculture industry come together to support 

U.S. grown crops. We are better together! 



 

 

By Stacie Koger 

WOMEN’S PEER GROUP VISITS THE MS DELTA 

 Elizabeth and I have been members of a 

women’s agricultural peer group since 2014. Each 

member of the group holds a management position 

at a family farm. Geographically, we are spread out—

Arkansas, Indiana, Mississippi, Missouri, Kentucky 

and Ohio. We also have a diverse crop mix among 

us—corn, soybeans, cotton, rice, alfalfa, barley, 

wheat, rye and seed corn. We meet twice/year in the 

summer and winter.  Our winter meeting, we choose 

a fun, centralized location to meet, and our summer 

meeting, we travel to a member’s farm. At both 

meetings, we meet for about two days to discuss 

new developments in our operations, as well as a 

plethora of other topics from marketing, finance, hu-

man resources, and politics. 

 This summer, it was our pleasure to have 

them come back and visit our farm. During their two 

days here, we tried to let them see “a day in the life” 

in the Mississippi delta.  First, we came down to the 

farm to show them new developments since they 

were last here in 2015, such as our grain dryer, 

warehouse, row rice and office. On day two, we took 

them to tour the beautiful Staplcotn headquarters in 

Greenwood, where they learned how Staplecotn 

markets cotton for cotton growers. 

 A visit to the delta is not complete without 

some delicious southern food. So, we took them to 

some of our favorites—Nola, The Crown and Gardin-

ia’s. When it was time for them to go home, they 

were full, happy and longing for less humidity! 

 As “working moms,” it is hard to take time away 

from the office and family to do anything considered 

“extra.” Finding just two days in winter and summer 

where each of us can meet is challenging. However, 

without a doubt, we have learned more from each other 

than any other class could ever teach us. In addition, 

farming can be hard, and it can be stressful. Peer 

groups provide support, perspective, and a good sound-

ing board as we navigate the ups and downs of trying to 

manage a family farm business. 

2021 Sweet Corn Crop Lost to Frost 

 For as long as we can remember, we have 

harvested sweet corn in June or July.  It is a time for 

our kids to get some hands on experience on the 

farm harvesting and selling the corn to raise money 

for the charity of their choice.  

 Unfortunately, this year, we lost our sweet 

corn crop to a late frost. Stay tuned next summer to 

get your local sweet corn at Silent Shade. We appre-

ciate all of you who have been loyal supporters of 

our fundraiser in the past! 2020 Sweet Corn Sale 

The peer group got the opportunity to tour Staplcotn in Greenwood, MS. 

Pictured from left: Julie Block, Top Notch Farms in Carthage, MO; Jennifer 

James, H&J Land Co. in Newport, AR; Stacie Koger, Silent Shade Pltg. Co.; 

Stephanie Halcomb, Walnut Grove Farms in Adairville, KY; Elizabeth Jack, 

Silent Shade Pltg. Co.; Kasey Bryant Bamberger, Bryant Agricultural Enter-

prises in Washington Courthouse, OH; Kassi Tom Rowland, Tom Farms in 

Leesburg, IN. 



 

 

 

OUR BIG SUMMER PROJECT-NEW CORN DRYER INSTALLATION 

 

ICYMI: PLAN A HEALTH ANNOUNCES GRAND OPENING IN LOUISE 

 In June, Plan A Health had its grand opening at 

its brick and mortar location in Louise, just twenty 

minutes south of our farm headquarters.  The mission 

of Plan A Health is to “bring health care directly to un-

derserved communities, with an emphasis on improv-

ing sexual and reproductive health.” The clinic will be 

open on the first Monday of every month in Louise, 

providing FREE primary care check-ups, cancer 

screenings for women (pap smear/mammogram) and 

family planning. It will also have a mobile unit that will 

travel through Bolivar, Washington, Leflore, and Sun-

flower counties. The schedule for the mobile clinic will 

vary, but those who are interested can check the 

schedule for the mobile unit at www.planahealth.org. 

 The Mississippi delta has one of the highest 

poverty rates in the United States. In addition, there 

are many people who are uninsured and cannot afford 

to pay for a wellness visit.  We are thankful that Plan A 

decided to choose Humphreys County and the Missis-

sippi delta as their first location. There are many peo-

ple that will be able to benefit from Plan A Health’s 

mission. Spread the word! 

Mobile Clinic—See more at www.planahealth.org 

 For years, installing a corn dryer was at the top 

of our wish list. A corn dryer will allow us to start our 

corn harvest early, when the corn moisture level is 

around 24-27% as opposed to waiting until it is 16%. 

Being able to start corn harvest 1-2 weeks earlier is a 

game changer for us. Timing is everything for farmers—

and our windows to harvest are tight.  Potentially, we 

could get our entire corn crop harvested before the 

soybeans and rice are ready. Comparatively, we were 

forced to harvest corn, soybeans and rice at the same 

time last year, and it was a stressful time for our crew.  

 The installation of the grain dryer has been a 

two month long project. The frame was installed quick-

ly in May. Starting mid-May, Kory Hawkins, our grain 

facility manager, and Kyle McClure, our contract elec-

trician, began working on the electrical installation and 

their work is still in progress. In addition, Hayes Me-

chanical is in the process of building our loop system 

to transport corn from our trucks to the wet tanks to 

the dryer and to the dry tanks. 

 The project is expected to be complete on July 

15. Based on the current growth stage of our corn, we 

expect to start harvest by August 1.  Stay tuned to our 

3rd quarter newsletter to find out more about our first 

harvest season with the corn dryer. 



 

 

 

SNAPSHOTS FROM OUR FARM: APRIL TO JUNE 2021 


