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THE UNFORGETTABLE EXPERIENCE OF CES 

 This summer, Silent Shade got an unexpected 

call from our local John Deere dealer, Wade Incorpo-

rated. Wade Litton, CEO of Wade Inc., told us that John 

Deere was interested in bringing Silent Shade with 

them to the 2020 CES in Las Vegas. This year was the 

second year for John Deere to attend CES.  CES is an 

enormous stage for start-ups and established compa-

nies to showcase the new technology that they are cre-

ating for consumers. To put the CES event size into 

numbers, there were more than 200,000 attendees at 

CES this year. Today’s John Deere is more than an iron 

and steel company. It is a technology company too, 

and they want the world to know. There is no better 

place than CES to prove it.  

 Cyndee Smiley, Public Relations Manager for 

John Deere, ran point for coordinating John Deere’s 

CES booth. One of the takeaways Cyndee learned from 

2019 CES was that it would be helpful to have a 

farmer present who currently uses Deere technology.  

The farmer would be able to drive home through per-

sonal testimony how John Deere technology is improv-

ing how farmers do business. We were honored that 

John Deere trusted us to be that spokesperson for 

their brand on such a large stage. 

 In October prior to the show, Cyndee, along 

with Kristen Brown from Racepoint Global, brought  

 

their team to our farm to get to know us better and 

help us tell our story. Elizabeth and I then spent two 

days in Urbandale, Iowa, at the John Deere Intelligent 

Solutions Group office to go through intensive media 

training focused on effectively telling our farm story 

which compliments the John Deere technology story.  

AT CES 2020—IT’S SHOWTIME! 

 The John Deere booth spanned over 2,500 

square feet.  The focal point was a gigantic sprayer 

with a 120’ boom extended across the booth. More 

than 40 employees from various departments of John 

Deere were there to work different sections of the 

booth, and Silent Shade had its own section, which 

included pictures of our farm and bins displaying the 

four crops that we grow: rice, cotton, soybeans and 

corn. (continued on page 2) 



 

 

 

THE UNFORGETTABLE EXPERIENCE OF CES (CONTINUED) 

 As a farmer, I love talking about agriculture…

sometimes to the dismay of my wife, Elizabeth. Our 

farm has been committed to telling our agriculture sto-

ry through our newsletters and social media. However, 

often it seems that we are “preaching to the choir.” In 

today’s mainstream media, agriculture’s story is most 

often being told to the general public by people other 

than farmers. CES provided our farm with a huge op-

portunity to tell our ag story with a megaphone to a 

large non-agricultural audience.    

 Wade Litton, Elizabeth and I attended the show 

for three full days in January.  We felt very prepared 

thanks to the intense training from Cyndee Smiley and 

Kristen Brown. However, we were a little nervous 

about how the CES attendees would respond to John 

Deere having a large sprayer showcased. Today’s me-

dia tends to focuses on chemicals, organics and 

GMOs. While we felt prepared on how to discuss John 

Deere technology, we were worried that the crowd fo-

cus would be on chemical use on farms. To our sur-

prise, it was not…not even a bit. The people that visit-

ed the John Deere booth were truly filled with curiosity 

about how Deere technology helps to produce more 

food with less.   

 Of the 200,000 attendees at the trade show, a 

large majority were from the international market. In the 

USA, we forget that we use far less of our disposable 

income on food - approximately 6.7%. This statistic is 

much lower than countries like China at 25.5% or Nige-

ria 56.6%. Not only is it cheaper, it is much safer. When 

we were speaking to this international crowd, the gen-

eral consensus was that they were amazed and excited 

that American farmers were using technology, sound 

science, and sustainable farming practices to safely pro-

duce food for the world. We were excited to be present 

at the event to tell them all about it. 

 On behalf of Silent Shade, I would like to give a 

big thanks to John Deere for such a tremendous oppor-

tunity for our farm.  Never in a million years did I think 

that Silent Shade would be attending the CES Trade 

Show. We are thankful for the memories and the many 

friendships we made at CES 2020. We could not have 

asked for a better start to our new year. 

How has John Deere technology revolutionized our business? 

Data sent from each of our machines in the field 
via the cloud to our John Deere Operations app 
helps us make more informed decisions quickly. 

John Deere’s robotic technologies allow farmers to 
use large machines, such as a sprayer, to help them 
execute at the plant level in a precise, autonomous 
manner, at a scale in which individual farmers can-
not operate alone.  

Remote management through John Deere opera-
tions has contributed greatly to farmer quality of 
life.  The ability to monitor the farm activity and 
diagnose malfunctions remotely creates more 
time for farmers to focus their energy on other 
parts of the farm and their family. 

Artificial intelligence, such as combine advisor, al-
lows us to put a less experienced employee in a 
harvester because the machine can automatically 
make adjustments through computer vision and 
sensors that historically were made manually by a 
seasoned operator.  



 

 

 

2020 APPRECIATION DINNER FOCUSES ON FARMING FOR THE FUTURE 

 

PINK BALES RAISING BREAST CANCER AWARENESS 

 This year our cotton, as well as many other del-

ta farmers’ cotton, was wrapped in pink to promote 

breast cancer awareness.  Breast cancer awareness 

month occurs each October, which also happens to be 

when our cotton is picked.   

 Here is a little bit of history that we found out 

about the pink wrap. It was first seen on Jason Chan-

dler’s farm in Senath, Missouri, in 2013.  He had re-

quested pink wrap from Tama USA, the producer of 

the wrap for John Deere, as a way to remember his 

sister Misty Edmonson and her four year fight with 

breast cancer. The Delta Farm Press picked up the 

story about the pink-wrapped cotton bales on Chan-

dler’s farm, and the demand for the pink wrap has ex- 

ploded ever since. We have tried to get our hands on 

the wrap for several years, and this was our first year to 

get it. 

 About 1 in 8 women (12%) will develop invasive 

breast cancer over the course of her lifetime. Death 

rates from breast cancer have been steadily decreas-

ing since the 1980s especially in women under 50. 

One of the main reasons for the decrease is increased 

public awareness. 

We are “tickled 

pink” that we could 

he lp  pro mote 

awareness this 

year. 

 

 Our Seventh Annual Appreciation Dinner was 

held on Thursday, November 21. Our theme for the 

event was “Farming for the Future.” The night began 

with a brisket and barbecue dinner, catered by Ste-

vens BBQ in Greenwood. Following dinner, Jeremy 

Jack gave a quick overview of the 2019 crop season 

and introduced our key note speaker, Judd O’Connor, 

the President of North America Commercial Sales for 

Corteva Agribusiness. O’Connor spoke more on Silent 

Shade’s farm mission and how it also relates with the 

mission of Corteva - “to enrich the lives of those who 

produce and those who consume, ensuring progress 

for generations to come.” Corteva Agribusiness, which 

brought together DuPont Crop Protection, DuPont Pio-

neer, and Dow AgroSciences, is now a standalone 

American agriculture company.  It officially began trad-

ing on the New York Stock Exchange in June as CTVA, 

and Silent Shade Planting Company was honored to 

participate in the bell-ringing. 

 Since 2013, we have held our appreciation din-

ner in November to thank our employees, landlords 

and business partners for working with us.  We like 

this night to be a fun night of food, family and fellow-

ship with a positive ag-related message. The dinner is 

held at our shop to give families (especially children) 

the opportunity to look at farming equipment and  

learn more about how a crop is grown and harvested in 

an effort to tell our ag story.  

 This night would not have been possible without 

the support from our sponsors—Corteva, Wade, Denali 

Water Solutions, Penske and Cannon Motors. We work 

closely with each of these companies throughout the 

year and value their support of our annual event.   



 

 

 On our farm, we often get so focused on the im-
mediate tasks at hand that we miss opportunities to 
mold our company culture.  Spending this time with the 
John Deere staff inspired us to continue to try to make 
it a priority in the future. 

By Elizabeth Jack 

“THIS IS WHAT SMALL TOWNS ARE ALL ABOUT.” 

 Growing up in Jackson, I never intended to 
move to the delta to raise my family.  I had always 
pictured living in Jackson or an even bigger city. 
Those plans changed when I met Jeremy in 2007, 
and this year, I had my 10 year anniversary of Mis-
sissippi delta living. I love it and am thankful that 
God placed me here.  
 In October, I was reminded once again why 
I’m so lucky to live here. My Thursday morning start-
ed fairly normal until Cindy, our assistant truck dis-
patcher and receptionist, told me she had an inter-
esting person asking to speak with Jeremy on the 
phone. When I picked up the phone, a man named 
Bennett explained to me that he had just flown from 
Eastern Tennessee to the Belzoni airport with his 
father. They were doing a father/son trip to some 
small towns in the Southeast. They had chosen to 
stop in Belzoni because it was the catfish capital of 
the world, and his father loved catfish. Prior to flying 
to Belzoni, Bennett had called Mayor Ivy to find out 
if there was an Uber in Belzoni, and according to 
Bennett, she said, “No, but you can call Jeremy 
Jack.” Jeremy at the time was at a meeting in 
Greenville, and I didn’t usually make a habit of pick-
ing up strangers at the airport. I couldn’t decide 
whether to be flattered or miffed, but the more I 
talked with him, the more I wanted to help him out.  

 So Cindy and I 
headed to the Belzoni 
airport to pick them up 
(because, you know, 
safety in numbers). 
When we picked up Ben-
nett and his father, they 
asked us, “So, are y’all 
the welcoming commit-
tee with the local cham-
ber of commerce?” We 
laughed and said, 
“something like that.” 
After driving them by the 
Catfish Museum and around town, they asked if there 
were any taxis that they could use to sightsee a bit more. 
After thinking about it a bit, I said, “How about you borrow 
my car and sight-see.  I just need it back by 3 p.m.” 
Shocked, Bennett said, “You barely know us, and you’re 
letting us take your car?”…”Well,” I said, ’”I’m going to 
trade the  car keys for the keys to your plane.” Bennett 
said, “Deal.” After our exchange, I heard Bennett’s father 
giggle with glee and say, “This is what I love about small 
towns...this would never happen in the big city.” At the 
end of the day, we exchanged keys again and contact in-
formation. We had made new friends, and I think that 
both of our days had been made better and brighter. 

By Elizabeth Jack 

IT’S THE PEOPLE THAT MAKE THE COMPANY 

 Being in human resources, when I look at com-
panies, the first thing I like to study is the people that 
make the company. During our weeklong journey to 
CES in Las Vegas, I got to be a part of the John Deere 
team...or more like family. 
 Silent Shade has been a customer of John 
Deere for over 40 years because of its innovative and 
reliable equipment.  Like what is often the case, great 
products made by great companies are the byproduct 
of hiring dedicated, passionate and motivated employ-
ees from the top down. Each employee we met at John 
Deere during CES understood the company’s vision 
and took personal ownership in their part to help the 
company attain those goals.  
 The John Deere group was made up of people 
from different departments as well as different educa-
tional and cultural backgrounds. Yet the family-like cul-
ture remained consistent. I never sensed that any of 
the different divisions operated as islands, but as one 
unified group working towards a common goal.  It was 
inspiring for Jeremy and me to observe as outsiders.  
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